✅ 8 Marketing Ideas for Small Business – Action Checklist
1. Set up a Google Business Profile
☐ Claim and verify your profile
☐ Add photos, business hours, and location
☐ Post updates or offers regularly
2. Collect Customer Feedback
☐ Choose a tool (SurveyMonkey / Google Forms / Typeform)
☐ Create short, easy-to-complete surveys
☐ Ask for testimonials to use in marketing
3. Collaborate with Other Small Businesses
☐ Identify 2–3 local businesses with similar audiences
☐ Plan a co-promotion (bundle, referral, event, or social collab)
☐ Track results together
4. Post and Engage on Social Media
☐ Choose 1–2 main platforms (Instagram, Facebook, LinkedIn, etc.)
☐ Post at least 3x per week
☐ Respond to comments & DMs daily
5. Optimize Your Website for SEO
☐ Add clear titles, meta descriptions & keywords
☐ Ensure site loads fast & is mobile-friendly
☐ Publish 1 SEO-friendly blog post each month
6. Claim Free Ad Promo Credits
☐ Check hosting/Google/Facebook for free ad credits
☐ Learn PPC basics before running ads
☐ Target specific local audiences
7. Collaborate with Micro-Influencers
☐ Find 2–3 micro-influencers in your niche/local area
☐ Build relationships before pitching
☐ Offer value (free product, cross-promo, etc.)
8. Apply for Business Awards
☐ Research 2–3 awards relevant to your niche
☐ Apply with a clear story about your business
☐ Display award badges on your website/socials

